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SOCIAL MEDIA STORY WARS



SNAPCHAT STORIES

−Fall 2013 

−Available to all 

−161 million daily active users 

−60% of users are under 25



−Launched in August 2016 

−Available to all 

−200 million daily active users 

−90% of users are under 35

INSTAGRAM STORIES

“I’m not that worried.”

82%



−Launched in March 2017 

−Not available to brands, publishers 
or advertisers 

−On track to hit 2 billion users this 
year 

−More 18 year o ld ma les on 
Facebook than on Earth

FACEBOOK STORIES



SNAPCHAT INSTAGRAM FACEBOOK

LAUNCH DATE FALL 2013 AUGUST 2016 MARCH 2017

AVAILABLE TO BRANDS? YES YES NO

ACTIVE USER BASE 161 MILLION (DAILY) 200 MILLION (DAILY) 
700 MILLION (TOTAL) 2 BILLION (TOTAL)

DEMOGRAPHICS 60% UNDER 25 90% UNDER 35 59% 18-34



MAKE IT HAPPEN



SNAPCHAT TAKEOVERS
Vet your host Storyboard it



SNAPCHAT TAKEOVERS

Define expectations Review logistics



SNAPCHAT TAKEOVERS

Monitor story 

Change the password 

Cross-promote 

Save stories and stats 



SNAPCHAT       INSTAGRAM



BUT NOT EVERYTHING NEEDS TO 
BE A TAKEOVER



THE BATTLE FOR LIVE!



TWITTER INSTAGRAM FACEBOOK

LAUNCH DATE JANUARY 2015 NOVEMBER 2016 AUGUST 2015

AVAILABLE TO BRANDS? YES YES YES

REPLAY AND SAVE? YES NO YES



FACEBOOK LIVE!
Promote before you broadcast Practice makes perfect



FACEBOOK LIVE!

Weigh your equipment options Be prepared



FACEBOOK LIVE!
Analyze your results



LESSONS LEARNED
A good story doesn’t mean someone will be a good host. 

Just because someone is a millennial doesn’t mean they know how 
to use Snapchat. 

You must have a plan. 

The more details, the better. 

Be prepared for something to go wrong. 

Maximum your coverage. 



QUESTIONS?


