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22 days. 7 cities. 1 purpose.
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Miles driven: 1,367 
Pasties consumed: 2 
Total video views: 1.7 million 
Total reach: 8 million 
Total social actions: 166.5k



#MSURoadTrip

Put a helmet on it. 

Experiment with different types of content. 

Create that content for social media. 

Customize that content for each platform. 

YOU CAN DO ANYTHING.



#SpartanSummer
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Social Media Interns



General Tips

Don’t assume they know everything. 

Make sure they understand the Spartans Will. brand. 

Show them the strategy.  

Include them in the brainstorming and planning process. 

Try not to hand over passwords, if possible.



Assignments

Plan as far in advance as possible. 

Even Snapchat stories should be storyboarded.  

Talk through feedback in person. 

Every piece of content is approved by me before going live. 


