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Using Insights to 
Guide Content



Agenda
• Accessing Data 

• Platform Demographics 

• Customizing Your Data 

• Optimizing Success 

• Creating Reports 

• Using Insights



Accessing Data



Facebook Insights
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Twitter Analytics
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Preliminary Steps: 
Activate analytics at 
analytics.twitter.com 

Log in with Twitter 
account information

http://analytics.twitter.com


YouTube Analytics
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Instagram Insights

Preliminary Steps: 

Convert your account to a 
Professional account 
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Quick Tips: 

Screenshots are your 
best friend. 

Make checking insights 
a daily, weekly & 
biweekly habit.



LinkedIn
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Platform Demographics

https://www.pewresearch.org/internet/fact-sheet/social-media/#which-social-media-platforms-are-most-popular



Facebook

Gender

Women 75%

Men 63%

Age

18-29 79%

30-49 79%

50-64 68%

65 and up 46%

Education

H.S. or less 61%

Some College 75%

College Grad 74%

Location

Urban 73%

Suburban 69%

Rural 66%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

69% Total

Race

White 70%

Black 70%

Hispanic 69%



YouTube

Gender

Women 68%

Men 78%

Age

18-29 91%

30-49 87%

50-64 70%

65 and up 38%

Education

H.S. or less 64%

Some College 79%

College Grad 80%

Location

Urban 77%

Suburban 74%

Rural 64%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

73% Total

Race

White 71%

Black 77%

Hispanic 78%



Instagram

Gender

Women 43%

Men 31%

Age

18-29 67%

30-49 47%

50-64 23%

65 and up 8%

Education

H.S. or less 33%

Some College 37%

College Grad 43%

Location

Urban 46%

Suburban 35%

Rural 21%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

37% Total

Race

White 33%

Black 40%

Hispanic 51%



LinkedIn

Gender

Women 24%

Men 29%

Age

18-29 28%

30-49 37%

50-64 24%

65 and up 11%

Education

H.S. or less 9%

Some College 26%

College Grad 51%

Location

Urban 33%

Suburban 30%

Rural 10%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

27% Total

Race

White 28%

Black 24%

Hispanic 16%



Pinterest

Gender

Women 42%

Men 15%

Age

18-29 34%

30-49 35%

50-64 27%

65 and up 15%

Education

H.S. or less 19%

Some College 32%

College Grad 38%

Location

Urban 30%

Suburban 30%

Rural 26%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

28% Total

Race

White 33%

Black 27%

Hispanic 22%



Snapchat

Gender

Women 24%

Men 24%

Age

18-29 62%

30-49 25%

50-64 9%

65 and up 3%

Education

H.S. or less 22%

Some College 29%

College Grad 20%

Location

Urban 29%

Suburban 20%

Rural 20%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

24% Total

Race

White 22%

Black 28%

Hispanic 29%



Twitter

Gender

Women 21%

Men 24%

Age

18-29 38%

30-49 26%

50-64 17%

65 and up 7%

Education

H.S. or less 13%

Some College 24%

College Grad 32%

Location

Urban 26%

Suburban 22%

Rural 13%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

22% Total

Race

White 21%

Black 24%

Hispanic 25%



WhatsApp

Gender

Women 19%

Men 20%

Age

18-29 23%

30-49 31%

50-64 16%

65 and up 3%

Education

H.S. or less 18%

Some College 14%

College Grad 15%

Location

Urban 24%

Suburban 19%

Rural 10%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

20% Total

Race

White 13%

Black 24%

Hispanic 42%



Reddit

Gender

Women 8%

Men 15%

Age

18-29 22%

30-49 14%

50-64 6%

65 and up 1%

Education

H.S. or less 6%

Some College 14%

College Grad 15%

Location

Urban 11%

Suburban 13%

Rural 8%

% of U.S. adults who use the platform 
Pew survey conducted 1/8/19-2/7/19

11% Total

Race

White 12%

Black 4%

Hispanic 14%



Customizing Your Data



Custom Fields
• Post Type (graphic, photo, video, text/link, story) 

• Campaigns 

• Brand pillars 

• Hashtags 

• Programs, initiatives, departments 

• Content themes or areas of research 

• Post source (team, unit, individuals) 

• Target audience



Visualization Tools

• Excel / Numbers 

• Google Charts 

• Google Data Studio 

• Chartbuilder 

• Tableau



Reporting Tips
• Block off time to pull & clean data. 

• Set a regular reporting cadence.  

• Keep it simple. 

• Document your labels, etc. 

• Tie your KPIs back to your goals. 

• Clearly label sources, filters, & time ranges. 

• Avoid pie charts. 

• Keep a list of annotations to explain any data anomalies.



Questions?



Optimizing Success



Goals + Objectives

Increase affinity and deepen relationships with key 
stakeholders

Increase valuable engagement across platforms by 10%



Tactics

Increase valuable engagement across platforms by 10%

Content testing

Analytics insights

User-generated content



Goals + Objectives

Increase affinity and deepen relationships with key 
stakeholders

Increase number of clicks to MSUToday by 5%



Tactics

Increase number of clicks to MSUToday by 5%

Content innovation

Paid strategy



Metatags



Metatags



Metatags
Benchmarks - By post type



Metatags
Benchmarks - By campaign



Platform benchmarks for 2019

Facebook: 1.7k social actions

Twitter: 357 social actions

Instagram: 4.6k social actions

LinkedIn: 968 social actions



UTM/Link Shorteners



Creating Reports



Monthly/quarterly report example



Monthly/quarterly report example

13.3k 11.3k
Stadium UGC “You Are a Spartan”

10.1k

9.5k 9.3k 6.5k

Kids UGC

Football UGC CampusEngagement UGC
7.7k

New Pavilion

7.2k
Mat UGC

12k
MSU Rock Dog UGC

9.6k



Key insights for patterns + themes

Benchmark is {up/down} by xx% compared to last 
quarter

{Topic} performs best on {platform} due to audience 
demographics

x out of top 10 best-performing features on Facebook 
were {video/photo/written}



Major insights

Videos are king on Facebook

Rankings, impact stories perform 
well across platforms

Trending topics + timeliness 
drives Twitter engagement

Distinctly MSU = More IG 
engagement

Listicles or wrap-up stories didn’t 
perform well across platforms

Nearly 3/4 of IG’s top 100 posts in 
2019 = UGC



Using Insights



Paid advertising



Resurface content



Resurface content



Resurface content



Retell stories



Best Practices Recap



Let the data guide the way

Optimize content to gather 
analytics + insights.

Make data-informed content 
decisions.

Resurface, reuse, retell stories 
that perform well.




